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ABSTRAK 
 
 
 
Penelitian ini menganalisis tentang pengaruh pengetahuan pajak melalui 
sosialisasi (X1) dan kualitas pelayanan pajak (X2) terhadap kepatuhan wajib 
pajak (Y) dalam membayar pajak di Kabupaten Pati dengan kesadaran wajib 
pajak (X3) sebagai variabel mediasi. 
Responden penelitian berjumlah 100 orang wajib pajak. Teknik sampling 
yang digunakan purposive sampling. Data primer diperoleh dari kuesioner yang 
diisi oleh responden. Selanjutnya dilakukan uji validitas, uji reliabilitas dan uji 
hipotesis dengan menggunakan teknik analisis SEM (Structural Equation 
Modelling) yang dioperasikan melalui program AMOS7. 
Hasil pengujian hipotesis menunjukkan bahwa hipotesis (H1) yang 
menyatakan bahwa pengetahuan pajak melalui sosialisasi berpengaruh positif 
terhadap kepatuhan wajib pajak dan hipotesis (H2) yang menyatakan bahwa 
kualitas pelayanan berpengaruh positif terhadap kepatuhan wajib pajak (H3) 
yang menyatakan pengetahuan pajak melalui berpengaruh positif terhadap 
kesadaran wajib pajak (H4) menyatakan bahwa kualitas pelayanan berpengaruh 
positif terhadap kesadaran wajib pajak dan (H5) menyatakan bahwa kesadaran 
berpengaruh positif terhadap kepatuhan wajib pajak.  
 
Kata kunci: Pengetahuan Pajak melalui Sosialisasi, Kualitas Pelayanan, 
Kesadaran Wajib Pajak, Kepatuhan Wajib Pajak 
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ABSTRACT 
 
 
 
 
This study analyzed the effect of tax knowledge through socialization (X1) 
and the quality of tax services (X2) on tax compliance (Y) in paying taxes in Pati 
regency with a consciousness of the taxpayer (X3) as a mediating variable. 
The respondents totaled 100 taxpayers. The sampling technique used 
purposive sampling. Primary data were obtained from questionnaires filled out by 
respondents. Furthermore, the validity, reliability and hypothesis testing using 
analysis technique SEM (Structural Equation Modelling) operated through 
AMOS7 program. 
Hypothesis testing results indicate that the hypothesis (H1) who stated 
that the knowledge of tax through socialization positive effect on tax compliance 
and hypothesis (H2) which states that service quality has positive influence on 
tax compliance (H3) which states that knowledge of tax through the positive 
effect on consciousness taxpayer (H4) stating that service quality has positive 
influence on the awareness of taxpayers and (H5) states that awareness of the 
positive impact on tax compliance. 
 
 
 
 
 
Keywords: Tax Knowledge through socialization, Quality of Service, 
Awareness taxpayer, Taxpayer Compliance 
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